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—E PN (789,134) (436,733) (371,463) (402,596)
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FRAER(BE) 6.00 2.30 2.57 6.22
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Contracts by Regions Contracts by Products

M Asia
M America M Under USD 2 Million
EAME M USD 2-5 Million

M Oceania i USD 5-20 Million
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€UROPEAN STAR AWARD 2017 €UROPE'S BEST THEME PARKS

Name Country Opening | Owner

Europa-Park Germany 1975 Mack Family

PortAventura Park Spain 1995 Investindustrial / KKR
Disneyland Park Paris France 1992 Euro Disney Associés S.C.A.
Liseberg Sweden 1923 Goteborgs Stad

Efteling Netherlands 1952 Stichting Natuurpark de Efteling
Phantasialand Germany 1967 Loffelhardt Family

Parc Astérix France 1989 CDA Parks

Heide-Park Germany 1978 Merlin Entertainments Group
Vialand Tema Park Turkey 2013 Grsoy Grup

Walibi Holland Netherlands 1971 CDA Parks

OV INDO[ONBH[(WIN|—
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€UROPA-PARK

H‘so home to one of the the five park-owned hotels and easy access to the sea

Sm(:u the Star Award was first
bestowed in 2012, Europa

Park has been voted cor

spectacular attractions through to the five on-site best theme parks on can also be described as a holiday destination. Europe's

the continent is the only Sesame Street d area and lavish vegetation

hotels, creating an integrated multiple day resort. The

Spanish resort PortAven- make PortAventura an nce for both young and

family run destination is testimony to honesty and

ly to first place. Undoubtedly the ntegrity in management, and a great willingness to tura World. Visitors to the  old. Together with the new Ferrari Land, water park, golf
park's consistent theming is re: nvest. It also has one other great advantage: no other Costa Dorada destination course, and its own beach club, PortAventura World
sponsible, which is extended park has the good fortune that the operating family is find a convincingly themed offers an extensive experience, which cannot be found
from the both family-friendly and  also a major international manufacturer of rides. [ ] property, which thanks to  inanother park in the world, let alone Europe u

BERAR:Kirmes & Park
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€EUROPEAN STAR AWARD 2017 €UROPE’S BEST NEW RIDES 2017
Name Park Country Opening | Manufacturer
ﬁ 1 | Voletarium Europa-Park Germany 2017 Brogent
2 | Symbolica Efteling Netherlands 2017 ElE
3 | Ninjago The Ride Legoland Deutschland Germany 2017 Triotech / ART Engineering
4 | Golden Driller Fraispertuis City France 2017 Intamin
5 | Viking Voyage Tayto Park Ireland 2017 Interlink
5 | Ikaros Grona Lund Sweden 2017 Intamin
7 | L’Extraordinaire Voyage Futuroscope France 2017 Dynamic Attractions
8 | Ghostbusters 5D Heide-Park Germany 2017 Triotech / Zierer
ﬁ 8 | Flying Dreams Ferrari Land Spain 2017 Brogent
110 | Thrill Towers Ferrari Land Spain 2017 S&S-Sansei

H[ long last rican Disney Parks have entered Europe. The largest
the spec-

tacular Flying the

and best themed is the “Voletarium" at Europa-Park. In

atres from Brogent, 1,400 passengers per

Theatres that our can experience a flight over Europe — naturally

are located at with Europa-Park as the start and destination. The ex-

Northern Ame- pensive film was produced by Mack Media o

BERAR:Kirmes & Park
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“Their VR was some of
the best I’'ve ever seen”

“more natural nautical
textures and lighting than
any of SeaWorld’s CGI
attractions”

ERIHIR: Instagram @socalcoaster521
Brogent VR

Virtual Reality went from the next big thing to old news in the space of three

TAAPA expos, and while you could still find VR offerings in every price range
At |AAPA 2017, there were hints that (and even a robot to clean the goggles), I only saw one this year that sparked
trends are lea ning away from high' my imagination. Brogent's Q-Ride uses an Acer 3K headset with sharper
tech and back toward high-tOUCh visuals and less lag than most, paired with an unusual triangular motion
By Seth Kubersky platform. But what really grabbed me was the content: no aliens or explosions,
just a spectacular underwater safari through schools of fish and pods of whales,
with more natural nautical textures and lighting than any of SeaWorld's CGI

attractions.
BRI Orlando Weekly
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Africa " 53

. million (5%)

International tourist arrivals: 1186 million
International tourism receipts: US$ 1260 billion
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“‘Best experience in Amsterdam!!!”
@)@ (@®)(@)(®) Review of THIS IS HOLLAND

“Great life experience and real’
@®)(@)(@)(®)(®) Review of THIS IS HOLLAND

“Great flight! Super experience”
(@)@ (@)(@®)(®) Review of THIS IS HOLLAND

©Xo) tripadvisor
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