
We See Multi-Year Growth Ahead
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Forward-looking Statement

Information included in this presentation that are not historical in nature are "forward looking
statements“. Brogent cautions readers that forward looking statements are based on Brogent’s
reasonable knowledge and current expectations and are subject to various risks and uncertainties.

Actual results may differ materially from those contained in such forward looking statements for a
variety of reasons including without limitation, risks associated with demand and supply change,
manufacturing and supply capacity, design win, time to market, market competition, industrial
cyclicality, customer’s financial condition, exchange rate fluctuation, legal actions, amendments of the
laws and regulations, global economy change, natural disasters, and other unexpected events which
may disrupt Brogent’s business and operations.

Accordingly, readers should not place reliance on any forward looking statements. Except as required
by law, Brogent undertakes no obligation to update any forward looking statement, whether as a
result of new information, future events, or otherwise.
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Our Opportunity in the Post-pandemic Era
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New Demand Occurs in…

1. Building flying theater in new theme parks

2. Reconstruction of existing theme park/movie theater 

3. Building new tourist attractions



Benefits

We are The World’s Largest Flying Theater Supplier 
Our Unique and Competitive Total Solutions

Theme Design &
Planning 

Entertainment 
Systems

Content 
Production Maintenance

1. To shorten customers’ time-to-market

2. To generate long-term cash flows for Brogent
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We Expect 2023 to Be The Year One of Multi-Year Growth
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Resurgence of Existing And 
New Orders

Diversify
product lines

Multiple 
business models

Expand
digital content

Expand services & 
operational sites

Market Recovery Long Runway of Growth

Revenue
NT$0.8bn

2022       2025      

NT$ 10bn

[ GOAL ]
Become a First-class 

Media-Based Entertainment Provider

Revenue return to 
a year-on-year growth 

trend since 2023
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Growth Potential and Strategy

Promising Outlook

Agenda
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Promising Outlook



We Expect U-Shaped Recovery of Global Leisure Tourism Market
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Leisure tourism spending worldwide* (USD bn)

2002
Dot.com bubble

(-1% , rebound 6%)

CAGR 
+8.5%

4Q08
financial crisis

(-9% , rebound 20%)

CAGR 
+2.2%

2015
Oil price ＆ A share 
crash, black swan 

incident
(-8% , rebound 16%)

CAGR 
+4.3%

2020-22
Pandemic 

(-50%, deposit : 4x)

．．．．．．

(*Source: statista.com)

Market is recovering

．
．
．



Disney Represents The Recovery of Global Theme Parks
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*Quarters mentioned above refer to quarters of the calendar year.
*Source: https://thewaltdisneycompany.com/investor-relations/#investor-relations-news 
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Strong Backlog to Support Our Sustainable Growth

(NT$ mn)

Robust demand drives our 
record-high backlog and revenue 
growth during 2023-25

 -

 500

 1,000

 1,500

 2,000

 2,500

2017 2018 2019 2020 2021 2022

Revenue Backlog



11

Growth Potential and Strategy



source: https://rcdb.com/location.htm; https://reurl.cc/VRmxaA

The Current Mainstream of Amusement Parks 
Large Mechanical Rides

 Extant Amusement Parks: 4,026
 Extant Roller Coasters: 6,056
 The market penetration is greater than 100%.
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The Future of Flying Theaters
Become the Standard Feature in Amusement Parks 

Since Brogent stepped into the simulation technology industry in 2008,
as of 2022 a total of 63 sets of flying theaters have been sold, with a
market penetration of 1.6%, showing a double-digit rapid growth trend.
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Photo credit: Legoland California Resort 

The Future of Flying Theaters
Become the Standard Feature in Amusement Parks 
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Change in Demand

Media Era & Game Era

High Operating Efficiency

Maintain Freshness



64

500+

2,000+When Market Penetration 
rises to 50%

Keep Expanding Our Content Library
Greatly Enhance Content Diversity and Quantity
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Content 
Revenue 

Share 

<10%

Content
Revenue 

Share 

~50%

30

No. of Flying Theaters Sold -Brogent
No. of Available Films -Brogent



Diversified Product 
Lines

Full Market Coverage

Total Solution
Cross-field integration 

capabilities

Multiple 
Business Models

Direct Sales/Leasing

Content Licensing

Operational Sales

Future Prospect
Become the First-Class Media-based Entertainment Provider

NT$10bn
Future Annual Revenue 



AN AMAZING JOURNEY IS ABOUT TO TAKE FLIGHT
JOIN US! 

For more information, 
please visit our company website at

https://www.brogent.com/
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